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Who is the Mayfair Current followers? Overview of current
Group? Background and Audience aiming to account’s measures of
their start? reach? engagement
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Purpose? Engagement? The Types of content? Critical analysis,
“big picture value” or Aesthetic? Frequency predictions, what’s
aim drives what they do? of posts? Tags? working and how they can

Collabs? improve and/or grow?
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To create impactful messaging, campaigns, and
content through their social channels and
e-commerce site.




“Welcome to #MayfairWorld-your Internet happy
place! Treating humans like humans since
forever.”

< themayfairgroup
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The Mayfair Group

Welcome to #MayfairWorld - your Internet happy
place! =

Treating humans like humans since forever. #®
Shop the drop @

themayfairgroupllc.com

ﬁﬁ,- Followed by samabrahart,
" P é’ sophie.cornwell and 150 others

Supporting Support for Ukraine with CARE
fundraiser by impact
$600,598.94 raised of $600,000
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Purpose? Engagement? The “big picture value” or aim drives what they
do?
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Current followers? Audience aiming to reach?






EMPATHY ALWAYS
Grey Crewneck >

EMPATHY ALWAYS
. Grey Sweatpants >

D3 Liked by tabiaceja and 13,231 others

themayfairgroup Cassie is 100% a Cancer.
@sydney_sweeney in our | Cry A Lot Baby Tee.
@ Who you got for tonight's episode - Maddy
Cassie? (aka our #superbowl) Y&

vanessahudgens
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EMPATHY ALWAYS
Forest Crewneck >
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# of Instagram followers

Total # of Instagram reels
posted in the past 2 weeks

.

1,695

Total # of posts on Instagram
profile

Total # of posts posted in the
past 2 weeks
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<4 Messages y

AA & themayfairgroupllc.com . i .
Shared on: Persondlinstagram and their website Dateposted: September 2021
Postidea: won a giveaway from a
. . ey 4 Ay @ T ———
boutique that sold the Mayfair Group ] Tagged The Mayfair Group
, How: . : .
merch and share the love of this instagram in the picture
campaign '
Caption: Your emotions are always valid
. Mayfair initi h 1
Hashtags: #MeinMayfair Callto action ayfair initiated the callggy
action by..
I wanted to
share this
because I
Whyshowthis?  think it’s
S a great
mfn{ example
*agglid}t of....
@ w
Engagement:
Likes 279 likes Saved 25 Comments 49
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Types of content? Aesthetic? Frequency of posts? Tags? Collabs?
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themayfairgroup

EXIT THE URGE 10 ROMANTICIZE
THAT RELATIONSHIP YOU KNOW .
YOU DESERVE BETTER THAN. We v 0 maig ¢ dentn b0 Carr, o

donaton e wanied o tse o
‘adstontesusces and vays M you can .

T | g = = emotional
THERE'S ENOUGH : Creativity is my outlet. . ‘ : : - ‘n"ret (‘3en°e

Please be careful
o how you respond to it.
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Someone is searching for you

This 1S THE TOvENEY OF
| HUMAN  EXPERIENCE

_m TR Gua THOUGH OVZ INTEENAL
B FRITRN— LY GoLaxes e DIPFCRENT, WE
5 SONETIES B g | e All WAKE vP WiTH UTTER-
e LONGINGNESS TO SIMAY TEEL
SEEN, UNDERSTOOD, ANP KOVEP
Foe who WE MeE.
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@ themayfairgroup @ themayfairgroup

RTCOURIGWEEK!

B G3%

Avg. # of likes per post over
at least the last 2 weeks
along with the range

C1=%

Avg. # of comments '
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measuring engagement...
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@ themayfairgroup

WE STAND
WITH UKRAINE.

Our thoughts and prayers are with the families being
separated, the people staying behind to fight, and those
around the world affected by this devastating attack on
Ukraine. We understand our responsibility to help in any
way we can.

We will be making a donation to Care.org, who's
crisis response aims to reach 4 million Ukrainians with
emergency aid, specifically prioritizing the needs of
women, girls, the elderly, and families. Beyond the
donation, we wanted to use our platform to provide
additional resources and ways that you can help.

e @themayfairgroup




Critical analysis, predictions, what’s working and how they can
improve and/or grow?
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Challenges .
Where they can rowgand/or improve N lymatich-Seelc pEgECEvior
y g e Information Comm. Tech.

e HCI or Human Computer Interaction
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What is working well..
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CREDITS: This presentation template was created by Slidesgo, including
icons by Flaticon and infographics & images by Freepik
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